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1, Brand QOverview

Company Name: PixelPlay Studios

Industry: Mobile App & Game Development

Mission Statement: 7o create playful, immersive digital
experiences that bring joy, creativity, and community to
everyday life.Vision Statement: 7o be the go-to indie studio
that inspires fun, fosters creativity, and connects people
globally through innovative gaming and app experiences.



2. Brand Personality

PixelPlay Studios embodies the spirit of creativity, adventure,
and inclusivity. The brand personality can be described as:

Playful — lighthearted, fun, and curious.

Innovative — bold, experimental, and forward-thinking.
Inclusive — accessible, welcoming, and community-driven.
Reliable — professional execution paired with creativity.

Tone of Voice: Friendly, witty, and inspiring. Language should
spark imagination while remaining approachable.



3. Target Audience

Primary Audience:

Young adults (18—35) who enjoy mobile games and creative apps.
Tech-savvy, trend-aware, and active on social media.
Seek entertainment, creativity, and community connection.

Secondary Audience:

Parents and educators seeking safe, creative apps for kids.
Indie gaming communities and digital creatives.
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Indie Spirit with Polished Quality:
A unigue balance of creativity and
professionalism.

Community-Centric Development:
Involving users in beta testing,
feedback loops, and co-creation.

Cross-Platform Experience: Apps
and games designed to work
seamlessly across devices.

Play + Purpose: Games that are
fun yet subtly educational or skill-
building.
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5. Visual ldentity

Logo Concept: A pixelated play button morphing into a spark,
symbolizing both creativity and interactivity.
Color Palette:

*  Electric Blue (#007BFF) — energy & innovation

»  Pixel Pink (#FF3B8D) — creativity & fun

- Bright Yellow (#FFD600) — positivity & playfulness
- Deep Charcoal (#2C2C2C) - stability & contrast

Typography:

 Headings: Press Start 2P (retro, playful)
-+ Body: Roboto (clean, modern)

Visual Style: Colorful gradients, retro pixel art fused with sleek
modern UI.



6. Brand Story

PixelPlay Studios was born out of a small team of dreamers
who believed apps and games could do more than entertain—
they could inspire. Starting with a single indie game, the
studio grew through community support and a shared
passion for creativity. Today, PixelPlay is not just a developer
but a movement, where users and creators build joy together.



Launch Campaigns: Teaser

| trailers, social media
/. Marketing Strategy countdowns, and beta

access invites.
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